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Forecasting for the Number of New Purchases of Motorcycles using a Bass Model
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The use of motorcycles as a means to meet individual mobility needs has been widespread, extending from urban
to rural areas. After the pandemic, there is a increasing trend in the market volume of motorcycles. However,
influenced by market changes and societal trends, forecasting the number of new purchases has become increasingly
complex. This study aims to enhance the accuracy of forecasting models through an analysis of past purchasing
trends. Utilizing historical data and incorporating new variables, the refinement of the forecast model seeks to provide
effective strategies for future market fluctuations and demand trends. The ultimate goal is to contribute to motorcycle
manufacturers and policymakers by offering appropriate measures for anticipated market dynamics and demand

trends.
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